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ABSTRAKT

Obsahem teoretické Casti prace bude popis marketingu socidlnich sluzeb, tj. zakladni
popis socialniho sektoru s akcentem na dlouhodobou péci, rozdilné pojeti poskytovanych
sluzeb, popis odlidnosti marketingovych ndstroji a komunikaénich kandll v ptipadé
socialnich sluzeb. Dale pak identifikace potfeb a dlvodd pro vyuZivani marketingu

v tomto segmentu.

V praktické casti pak budou vytvoreny ,guidelines" pro poskytovatele socialnich sluzeb,
tj. doporucené postupy, jejichz aplikace danou organizaci provede krok za krokem
vytvofenim marketingové strategie, véetn& stanoveni akénich planl, systémQ jejich

vyhodnoceni, modifikaci apod.

Navrzené postupy a metodika budou ovéreny v ramci dvouurovnové fokusni skupiny
expertl ze segmentu socidlnich sluZeb. Zpé&tné vazby budou zapracovany do finalni
verze. Fokusni skupiny budou také identifikovat soucasny stav a miru potreb

poskytovateld sociélnich sluzeb.

ABSTRACT

The content of the theoretical part of this dissertation work is the description of
marketing of social services thus elementary description of the social sector with an
accent to the long-term care for older persons, different approach of how the services are
provided, description of marketing tools and communication channels. Further on also

identification of needs and reasons for using marketing in this sector.

The practical part consists of ,guidelines® for social services providers thus recommended
procedures whose application will lead these organizations step by step to creation of a

marketing strategy including action plans, systems, evaluation, modifications, etc.

The proposed procedures and methodology will be verified within a two-level focus group
of experts from the social services segment. Feedback will be incorporated into the final
version. The focus groups will also identify the state of play and needs of social service

providers.
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